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Vision

Mission

Corporate Values

Objectives

To become “The Most Trusted Bank” to the customers, to the employees, to the 
stakeholders and to the regulators through the process of continuous innovation 
and improvement, strong corporate governance and professional work culture.

Our Mission is to offer safety of deposits & render best services to the customers, 
build the best place to work with, provide best & perpetual returns to the stakeholders 
with the strict compliance to the regulations.

•	 Customer Centric
•	 Respecting all forms of diversity 
•	 Committing towards high level of ethics, governance and professionalism 
•	 Focusing towards innovation 
•	 Being accountable for all our actions 

•	 Provide excellence in customer service by �proactive approach.

•	 Sell financial products that are competitively priced.

•	 Continue business in an ethical, transparent and responsible manner, becoming 
the role model of corporate governance.

•	 Deliver strong financial and operational efficiency by implementing cutting edge 
technology. 

•	 Continuously improve the asset quality to �obtain sustainable returns.

•	 Apply cost effective approach to reduce operational expenses.

•	 Adopt professional approach in effectively managing financial as well as non-
financial risks.

•	 Build a centre for career growth to performing employees. 

•	 Maximize profitability by working under the guideline of regulators and internal 
policies/ guideline.
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Mahalaxmi Bikas Bank Conducts Two-Day Workshop & Sustainable 
Banking Promotion Walkathon at Lakeside, Pokhara

Mahalaxmi Bikas Bank Limited successfully organized a two-day workshop on Falgun 24–25, 2082 as part of its annual program. Reinforcing 
its commitment towards environmental conservation, cultural and heritage preservation, and the promotion of sustainable banking practices, 
the Bank also conducted a group walkathon along the lakeside area of Fewa Lake in Pokhara.

The two-day program witnessed enthusiastic participation from departmental heads, provincial heads, branch managers, and other employees 
of the Bank. During the workshop, participants reviewed the Bank’s overall financial performance up to the current period of Fiscal Year 2082/83 
and discussed the positive economic outlook following the successful completion of the House of Representatives elections. The discussions 
also covered potential economic challenges that could arise from evolving international developments and their possible implications on the 
banking sector.

The walkathon, organized along the historically and environmentally significant Fewa Lake area, aimed to convey the message of adopting 
sustainable financial practices within the banking industry and promoting greater public awareness of sustainable banking. The program also 
emphasized the importance of green banking initiatives and the need for integrating sustainability into long-term financial strategies.

Prize Distribution Ceremony of “Mahalaxmi Bikas Bank Bizchitra 
Photography Contest – Season 3” Concluded

The prize distribution ceremony of the “Mahalaxmi Bikas Bank Bizchitra Photography Contest – Season 3” was successfully held on Magh 1, 
2082.

Mahalaxmi Bikas Bank has been organizing the Bizchitra Photography Contest annually on the occasion of World Photography Day, and this 
year’s third edition was successfully completed. Photographs were collected from Bhadra 11, 2082 to Ashwin 30, 2082. In accordance with 
the contest guidelines, participants were required to submit photographs portraying local small and medium-sized enterprises. As a result, 
numerous entries were received from photographers representing diverse locations and communities.

All photographs submitted to the competition showcased excellence and conveyed positive messages through businesses operating at the 
local level. For the evaluation process, a three-member jury committee was formed, which selected the top 15 outstanding photographs from 
among the entries received.

During the award ceremony held in Kathmandu, prizes were presented to the photographers securing first, second, and third positions, as 
well as the recipient of the Public Choice Award. Mr. Suyog Kunwar secured first place, Mr. Paras Bajracharya achieved second place, and Mr. 
Devananda Pokhrel secured third place in the competition. The winners received cash prizes of NPR 25,000, NPR 20,000, and NPR 15,000 
respectively, along with certificates of recognition.

Similarly, Mr. Sharman Raj Bhandari won the Public Choice Award by receiving the highest number of public votes. He was awarded a cash 
prize of NPR 10,000 along with a certificate. In addition, certificates of appreciation were presented to the top 15 photographers selected by 
the Bank. Compared to previous editions, the prize pool for this season was also increased. The Bank believes that such initiatives contribute 
to the promotion and publicity of local businesses, entrepreneurship, and local arts while encouraging greater community engagement and 
recognition of local talent.
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Mahalaxmi Bikas Bank Launches Cross-Border QR Payment 
Service in Collaboration with UnionPay International
Continuing its commitment to providing customers with modern, 
secure, and convenient banking services, Mahalaxmi Bikas Bank has 
launched a cross-border QR payment acceptance facility through its 
Fonepay QR merchant network. Under this arrangement, users of 
UnionPay Wallets can now make payments at Mahalaxmi Bikas Bank’s 
QR merchants across Nepal by simply scanning QR codes.

The service has been implemented through Fonepay in collaboration 
with UnionPay International. With the launch of this facility, UnionPay 
digital payment users can conveniently make QR-based payments at 
Mahalaxmi Bikas Bank’s merchant outlets located throughout Nepal. 
The service is expected to be particularly beneficial for tourists visiting 
Nepal from various countries, especially China, by reducing the need to 
carry cash during their travels.

Established in 2002, UnionPay is one of the world’s largest payment 
service providers, having issued more than 8.6 billion cards and 
maintaining acceptance across more than 180 countries and regions 
worldwide. The Bank believes that this partnership will further 
strengthen Nepal’s existing QR payment infrastructure and contribute 
to the wider adoption of digital payment systems.

In line with its plan to celebrate Fiscal Year 2083 as the “Digital 
Promotion Year,” the Bank had also announced a special campaign through its mobile banking application, “Mahalaxmi Smart Saathi.” Under 
the campaign, all active mobile banking users who successfully conducted at least one transaction through the platform during the first week 
of Baisakh were automatically eligible to participate in a lucky draw, through which three users would win attractive travel packages.

Mahalaxmi Bikas Bank Conducts Nationwide Financial Literacy & 
Awareness Programs on the Occasion of Global Money Week 2026
On the occasion of Global Money Week 2026, observed from Chaitra 2 to Chaitra 8, 2082, Mahalaxmi Bikas Bank successfully conducted a 
series of financial literacy, outreach, and awareness programs across the country. Through its branch network and provincial offices, the Bank 
identified various target groups with limited access to financial services and organized programs aimed at enhancing financial knowledge and 

awareness among the public.

As part of the week-long campaign, branches and provincial offices 
including Durbarmarg, Hetauda, Itahari, Bhairahawa, Bijaypur Pokhara, 
Birgunj, Dhangadhi, Suryapura, Dadeldhura, Lahan, Bichbazar, 
Mangalsen, and Chipledhunga conducted financial literacy programs 
focused primarily on students and youth. These initiatives were designed 
to strengthen financial knowledge, skills, and attitudes essential for 
informed financial decision-making.

Organized under the global theme “Think Before You Follow, Wise 
Money Tomorrow,” the programs witnessed the participation of more 
than one thousand individuals nationwide. Participants were provided 
with information on savings, loans, investments, counterfeit currency 
identification, digital financial services, remittance, grievance handling 
mechanisms, financial service providers, the capital market, risk 
management, insurance, financial fraud, and financial discipline. The 
Bank also actively participated in financial literacy rallies and awareness 
programs organized by various institutions, including Nepal Rastra 
Bank.

Marking the occasion of Global Money Week 2026, the Bank’s Nepalgunj 
Branch distributed educational materials to students studying at Shree 
Yuddha Sanskrit Secondary School, Nepalgunj, Banke, as part of its 
financial education outreach initiative.

In addition, the Bank disseminated various financial awareness 
messages and educational video content through its official social 
media platforms. Through these initiatives, the Bank believes it has 
contributed to raising awareness among adolescents and young 
people regarding the importance of financial education and responsible 
financial behavior.
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Mahalaxmi Bikas Bank Launches “Mahalaxmi Magh Mahotsav” - 
Digital Promotion Month

Continuing its commitment 
to providing customers 
with modern, secure, and 
convenient digital banking 
services, Mahalaxmi 
Bikas Bank has launched 
“Mahalaxmi Magh Mahotsav”-
Digital Promotion Month with 
the objective of encouraging 
digital transactions, enhancing 
customer convenience, 
and promoting secure and 
cashless banking practices. In 
line with the Bank’s decision 
to observe the month of Magh 
each year as Digital Promotion 
Month, the campaign has 
been introduced under the 
banner of “Mahalaxmi Magh 
Mahotsav.”

With digital transactions 
already accounting for 
more than 80 percent of 
the Bank’s average daily 
transaction volume, the Bank 
has introduced a range of 
attractive benefits to further 
encourage customers to 
adopt digital banking services. 
Among these, customers 
opening fixed deposit 
accounts through the Bank’s 
mobile banking application, 
“Mahalaxmi Smart Saathi,” 
will receive an interest rate 
that is 0.25 percent higher 
than the standard rate 
offered on individual fixed 
deposits. Interest on such 
deposits will be provided in 
compliance with the interest 
rate regulations prescribed by 
Nepal Rastra Bank.

To make the “Mahalaxmi 
Magh Mahotsav” campaign 
even more rewarding, the 
Bank is offering a 100 percent 

waiver on card issuance and annual fees for both virtual and physical credit cards. Likewise, customers will enjoy a 100 percent waiver on 
debit card issuance fees and mobile banking registration charges. Customers making pharmacy bill payments through the mobile banking 
application will receive cashback of 20 percent of the bill amount or up to NPR 200. In addition, registration for the Bank’s audio-based 
payment notification service, “Koili,” will be available free of charge throughout the campaign period.

The campaign is valid only during the month of Magh 2082. Through this initiative, the Bank aims to expand access to banking services, 
promote greater adoption of digital channels, and reduce the need for customers to visit branches for routine banking transactions. The Bank 
also believes that the campaign will contribute to strengthening Nepal’s transition towards a cashless economy by further encouraging digital 
transactions.

Guided by its slogan, “Strong Bank, Successful Partnership,” Mahalaxmi Bikas Bank continues to deliver quality financial services to households 
and businesses across Nepal. The Bank currently operates 103 branch offices nationwide and serves more than 800,000 customers. Earlier, 
in collaboration with Fonepay, the Bank had also enabled Indian nationals to make payments by scanning QR codes available through the 
Bank’s merchant network using Indian payment platforms such as BHIM, UPI, PhonePe, Google Pay, and other supported digital payment 
applications.
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Award Category Winner Name Prize Amount 
Winner Mr. Suyog Kunwar NPR 25,000

1st Runner Up Mr. Paras Bajracharya NPR 20,000

2nd Runer Up Mr. Sharman Raj Bhandari NPR 15,000

Public Choice Award Mr. Devananda Pokhrel NPR 10,000

Bizzchitra Photography Contest 
Winners (Season 3)
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1. New Appointment & Promotion 
     a. New Appointment Summary
The Human Resource Department continues to strengthen the Bank's organizational capability through strategic talent acquisition and effective 
workforce planning. Talent acquisition has evolved into a more strategic and technology-driven function, emphasizing employer branding, 
enhanced candidate experience, and data-driven decision-making to attract and retain high-quality talent.

During the third quarter, the HR Department successfully recruited 13 Junior Assistants through a fair, transparent, and competency-based 
selection process. Candidates were evaluated on key attributes such as assessment score, attitude, personality, communication skills, and 
organizational fit to ensure alignment with the Bank’s culture and long-term workforce requirements. This approach supports the development 
of a capable, diverse, and future-ready workforce.

   Gender Distribution of Recruited Junior Assistants

SN Position Male Female Total Count

1. Junior Assistant 6 7 13

Staff Promotion Summary (Effective from 1st Falgun 2082)
The Bank has promoted 244 staff members effective from 1st Falgun 2082, recognizing merit-based performance and supporting employee 
retention. The Bank highly values its human capital and remains committed to recognizing, appreciating, and rewarding employees based on 
their performance and contribution to organizational success.

The promotion of 244 employees reflects the Bank's strong belief that its human capital are most valuable asset. As an organization that values 
human capital, the Bank is committed to fostering a culture of meritocracy by recognizing and appreciating employees who demonstrate 
outstanding performance, dedication, and commitment. These promotions not only acknowledge individual achievements but also reinforce 
the Bank's continued focus on employee growth, engagement, and retention.

Promotion designation-wise Summary
S.N. Promotion designation Number of Employees

1 Junior Assistant → Assistant 107
2 Assistant → Senior Assistant 80
3 Senior Assistant → Supervisor 24
4 Supervisor → Junior Officer 16
5 Junior Officer → Officer 10
6 Officer → Senior Officer 7
Total Promoted Employees 244

2. Staff Training & Development: 
The Bank recognizes that continuous learning and professional development are essential for maintaining a competent, skilled, and future-
ready workforce. To enhance the knowledge, skills, competencies, and overall performance of its employees, the Bank provides both national 
and international training and capacity development opportunities. These initiatives are designed to support individual growth, strengthen 
institutional capabilities, and align employee competencies with the Bank's strategic objectives.

a. Category wise program summary:

SN Categories of program Program Count
1 Customized 1
2 In-House 5
3 Open Call 16

                       Grand Total 22

Country wise program summary along with the number of attendees: 

SN Country Name Program Count Attendees Count

1 India 1 3

2 Nepal 19 347

3 Sri Lanka 1 3

4 Thailand 1 1

Grand Total 22 354

Human Re source  Highlights
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c. Program title & attendee wise L&D summary:
SN Training Program Attendees Count
1 Building Leaders for an inclusive digital future 1
2 Comprehensive Course on Credit Management 102
3 Customer Service, AML/CFT & Operational Risk Management 3

4 Customer Service, Sales Excellence and AML/CFT Compliance 2
5 Cyber Security in the Digital Economy 1
6 Digital Transformation & Leadership Program 3
7 Digital Transformation in Banking 1
8 Driving Growth through Strategic Sales Excellence 22
9 Exposure visit on Understanding Sri Lanka's Financial Infrastructure 3
10 HR Meet- 2026 3
11 Interaction program- Nepalgunj 35
12 Managing Credit Administration 2
13 People Centric Management & Team Excellence 5
14 Risk Based Internal Audit 1
15 Risk Management Conference 2026 2
16 Tax Law: Case Law Approach (Seminar) 4
17 Training on AI for Modern Finance Professionals 1
18 We will lead: Revive, Recover, Rebuild 158
19 Workshop on People-Centric Management & Team Excellence 5

Grand Total 354

3. Employee Engagement Programs:
As part of Bank’s employee engagement and professional development initiatives, the Bank has established the Mahalaxmi Toastmasters 
Club on 5th June 2025, providing employees with a structured platform to enhance their communication, public speaking, leadership, and 
interpersonal skills. Through regular club meetings, members are encouraged to deliver speeches, participate in evaluations, and take on 
leadership roles, fostering confidence, teamwork, and continuous personal growth. The club serves as an effective avenue for knowledge 
sharing, networking, and cultivating a culture of learning and excellence within the organization.

In addition to professional development programs, the Bank places strong emphasis on employee health and well-being by regularly conducting 
internal fitness and wellness activities and facilitating employee participation in external wellness programs. These initiatives include health 
awareness sessions, fitness challenges, stress management workshops, and other well-being-focused activities designed to promote physical 
and mental health. By investing in employees’ overall well-being, the Bank aims to create a healthier, more engaged, and productive workforce 
while reinforcing its commitment to a positive and supportive work environment.

Workforce statistics 
a. Employee Mix as per Age Group        

 

b. Employee Mix as per Service Tenure 

 

c. Employee Mix as per Gender 

 
d. Employee Mix as per Employee Mode 

1

108
144

50
131

118

208

109

52

6
0

50

100

150

200

250

Below 20 20-30 30-40 40-50 50-60 60 and above

Employee Mix as per Age Group                            

Female Male

62

257
227

118 107

39

0

50

100

150

200

250

300

Less than 1
Year

1 Year to 4.99
Years

5 Years to
9.99 Years

10 Years to
14.99 Years

15 Years to
19.99 Years

20 Years and
Above

Employee Mix as per Service Tenure 

39%

61%

Employee Mix as per Gender

Female Male

Workforce statistics 
a. Employee Mix as per Age Group        

 

b. Employee Mix as per Service Tenure 

 

c. Employee Mix as per Gender 

 
d. Employee Mix as per Employee Mode 

1

108
144

50
131

118

208

109

52

6
0

50

100

150

200

250

Below 20 20-30 30-40 40-50 50-60 60 and above

Employee Mix as per Age Group                            

Female Male

62

257
227

118 107

39

0

50

100

150

200

250

300

Less than 1
Year

1 Year to 4.99
Years

5 Years to
9.99 Years

10 Years to
14.99 Years

15 Years to
19.99 Years

20 Years and
Above

Employee Mix as per Service Tenure 

39%

61%

Employee Mix as per Gender

Female Male

Workforce statistics 
a. Employee Mix as per Age Group        

 

b. Employee Mix as per Service Tenure 

 

c. Employee Mix as per Gender 

 
d. Employee Mix as per Employee Mode 

1

108
144

50
131

118

208

109

52

6
0

50

100

150

200

250

Below 20 20-30 30-40 40-50 50-60 60 and above

Employee Mix as per Age Group                            

Female Male

62

257
227

118 107

39

0

50

100

150

200

250

300

Less than 1
Year

1 Year to 4.99
Years

5 Years to
9.99 Years

10 Years to
14.99 Years

15 Years to
19.99 Years

20 Years and
Above

Employee Mix as per Service Tenure 

39%

61%

Employee Mix as per Gender

Female Male

 

e. Employee Mix as per Job Level 

 

716, 88%

34, 4%
60, 8%

COUNT 
Permanent Probation CONTRACT

2
36

238

40
4

33

102

280

75

0

50

100

150

200

250

300

Executive Management Officer Assistant Support

Employee Mix as per Job Level 

Female Male

Staff Data as on Chaitra End 2082 
 
1. Employee Mix as per Age Group                            

 

 

 

0

109

144

50

13
0

119

208

109

52

6
0

50

100

150

200

250

Below 20 20-30 30-40 40-50 50-60 60 and above

Employee Mix as per Age Group                            

Female Male



18

;an a}+s, ;kmn ;xsfo{

Mahalaxmi Bulletin  

e. Employee Mix as per Job Level 

 

716, 88%

34, 4%
60, 8%

COUNT 
Permanent Probation CONTRACT

2
36

238

40
4

33

102

280

75

0

50

100

150

200

250

300

Executive Management Officer Assistant Support

Employee Mix as per Job Level 

Female Male

Some Glimpse of Training Program



Mahalaxmi BulletinYear-7, Issue 28 19

;an a}+s, ;kmn ;xsfo{

Corporate Social Responsibility 
(CSR) Initiatives Conducted During 
the Third Quarter of FY 2082/83
Since its establishment, Mahalaxmi Bikas Bank Limited has been 
actively undertaking various initiatives under its Corporate Social 
Responsibility (CSR) program through its branch network across the 
country. Continuing its commitment to contributing meaningfully in 
key sectors such as education, health, environmental conservation, 
and community welfare, the Bank carried out the following social 
initiatives during the third quarter of Fiscal Year 2082/83.

1. Nationwide Financial Literacy and 
Awareness Programs on the Occasion of 
Global Money Week 2026
On the occasion of Global Money Week 2026, observed from Chaitra 
2 to Chaitra 8, 2082, Mahalaxmi Bikas Bank conducted a series of 
financial literacy, outreach, and awareness programs across Nepal. 
Through its branches and provincial offices, the Bank identified 
various target groups with limited access to financial services and 
organized programs aimed at enhancing financial knowledge and 
awareness.

As part of the week-long campaign, branches and provincial offices 
including Durbarmarg, Hetauda, Itahari, Bhairahawa, Bijaypur 
Pokhara, Birgunj, Dhangadhi, Suryapura, Dadeldhura, Lahan, 
Bichbazar, Mangalsen, and Chipledhunga conducted financial 
literacy programs focused primarily on students and youth. 
Organized under the global theme “Think Before You Follow, Wise 
Money Tomorrow,” the programs reached more than one thousand 
participants nationwide.

The sessions covered topics such as savings, loans, investments, 
counterfeit currency identification, digital financial services, 
remittance, grievance handling mechanisms, financial service 
providers, capital markets, risk management, insurance, financial 
fraud, and financial discipline. The Bank also actively participated 
in financial literacy rallies and awareness programs organized by 
various institutions, including Nepal Rastra Bank.

In addition, the Bank disseminated financial awareness messages and 
educational video content through its official social media platforms. 
Through these initiatives, the Bank believes it has contributed to 
strengthening financial literacy and promoting responsible financial 
behavior among adolescents and young people.

2. Support for Cancer Awareness, Prevention, 
and Early Detection Initiative
On the occasion of World Cancer Day, observed annually on February 
4, the Bank provided financial support to an awareness program 
organized by Jump Indoor Trampoline Park. The program aimed to 
promote awareness regarding the early detection, prevention, and 
treatment of cancer, while funds raised through the initiative were 
handed over to the Cancer Ward of Kanti Children’s Hospital.

The program included interactive sessions among healthcare 
professionals, medical practitioners, cancer survivors, and 
participants, focusing on awareness and prevention of cancer. The 
Bank believes that such initiatives help promote timely diagnosis 
and encourage improvements in public health and well-being.

3. Distribution of Educational Materials
As part of its CSR initiatives and in observance of Global Money 
Week 2026, the Bank’s Nepalgunj Branch distributed educational 
materials to students studying at Shree Yuddha Sanskrit Secondary 
School, Nepalgunj-10, Banke, on Chaitra 8, 2082. The initiative was 
carried out with the objective of supporting students in their learning 
and educational development.

The Bank believes that the program has contributed to supporting 
deserving and underprivileged students pursuing their education at 
the school.

4. Financial Support for Promoting 
Responsible Financial Awareness and 
Practical Economic Knowledge Among Youth
With the objective of promoting responsible financial awareness, 
expanding financial literacy, and contributing to education- and 
knowledge-based social development among young people, the 
Bank provided financial support to the Seventh Nepal Economics 
Olympiad.

Through this initiative, the Bank aims to encourage youth 
participation in economic and financial learning and believes that 
the program will help young individuals develop the knowledge and 
skills required to make informed financial decisions in the future.

5. Handover of Traffic Management Road 
Furniture
In collaboration with the Metropolitan Traffic Police Division, 
Maharajgunj, Kathmandu, the Bank handed over various road 
furniture and traffic management materials featuring traffic signs 
and safety information. The initiative was undertaken to support 
traffic management, reduce road accidents, improve pedestrian 
safety, and address issues related to unmanaged parking in public 
areas.

The Bank believes that this support will contribute to safer roads, 
improved traffic discipline, and enhanced public safety.

Highlights of CSR Activities Conducted During the Period
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Special Discounts for Mahalaxmi Bikas Bank Customers at Various 
Partner Establishments
Guided by its slogan, “Strong Bank, Successful Partnership,” Mahalaxmi Bikas Bank 
Limited has been continuously providing quality financial services to the people of 
Nepal. With the objective of creating greater value for its customers and fostering 
strategic partnerships, the Bank has entered into agreements with various organizations, 
including healthcare institutions, restaurants, and other service providers located 
across different areas.

Under these partnership arrangements, customers using Mahalaxmi Bikas Bank’s debit 
cards, credit cards, or mobile banking services are entitled to special discounts on 
selected products and services offered by the partner establishments. The details of the 
partner institutions and the available discounts are as follows:

S.N. Institution Location Service Category Discount

1 Aloft Hotel Thamel, Kathmandu Food and Beverages Up to 15%

2 Yellow Hatti Lazimpat, Kathmandu Handicrafts and Wooden Art Products Up to 10%
3 Alfa Care New Baneshwor, Kathmandu Diagnostic and Healthcare Services Up to 20%

4 Drishti Eye Care 
Center Kalanki, Kathmandu Eye Examination, ENT Services, and Treatment Up to 20%

The Bank believes that such collaborations will directly benefit customers who utilize its debit cards, credit cards, and mobile banking services. 
At the same time, with the objective of promoting financial inclusion and increasing digital financial awareness, the Bank has continued to 
conduct financial literacy and awareness programs through its branch network across the country.

Mahalaxmi Door to Door Program Conducted
Through all 103 branch offices, Mahalaxmi Bikas Bank has been continuously conducting at least one Door-to-Door Outreach Program every 
month as part of its customer engagement and financial inclusion initiatives. During the third quarter of Fiscal Year 2082/83, various branch 
offices successfully organized door-to-door outreach programs in their respective service areas. These programs were aimed at strengthening 
relationships with existing customers, reaching potential customers, promoting banking products and services, and enhancing financial 
awareness within local communities.

Highlights from the Door to Door Programs Organized by the Bank’s Bauniya and Bansgadhi Branches
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Walk into almost any small shop in Kathmandu or a tea stall in a village today, and you’ll see 
something that seemed impossible a decade ago someone scanning a QR code to pay for their bill. 
We’ve done a great job as a banking community in moving the country toward digital payments, 
but we’ve mostly just changed the way money moves. The real challenge and the most exciting 
opportunity is what happens next. As we look forward, the focus isn't going to be on just having a 
better app or a faster website. The real shift will come from how we use the massive amounts of 
information we already have to actually understand our customers. This is where "Data Analytics" 
and "Artificial Intelligence" stop being tech jargon and start becoming the tools we use to serve 
people better.

Right now, BFI’s are sitting on pile of data, but much of it is like unpolished stones. We see transaction 
numbers, but we don't always see the person behind them. Imagine if systems could recognize that 
a young man has been saving a small portion of her salary every month for three years. Instead of 
waiting for her to come into the branch to ask for a loan, our data should allow us to reach out and 
offer her a tailored plan to start her own business or buy her first home. This shift from being a place 
where people simply keep their money to being a partner that understands their life goals is the real 
future of our industry. It’s about moving away from "one size fits all" banking and creating a service 
that feels personal to every individual, no matter how much they have in their account.

This approach could also solve one of the biggest headaches in Nepali banking the heavy reliance 
on real estate collateral for every single loan. We all know how many brilliant young entrepreneurs 
and small business owners are held back because they don't have a property to pledge. But by using 
smart data analysis, we can start looking at "behavioral collateral." If a shopkeeper has a consistent 
history of digital transactions and a solid track record of paying their bills, that data tells a story of 
reliability that is just as valuable as a piece of land. AI can help to crunch these numbers in seconds, 
allowing BFI’s to lend to a whole new generation of hardworking Nepalese who are currently locked 
out of the formal financial system. It’s a way to grow our economy while actually lowering our risks, 
because we’re making decisions based on real world evidence rather than just paperwork.

At the same time, as we move more of our lives online, we have to talk about the growing fear of digital 
fraud. We’ve all seen the news reports of people losing their hard earned savings to scammers. This 
is where AI acts as a quiet, 24-hour digital guard. Instead of just setting basic limits on transfers, 
smart systems can learn the "rhythm" of a customer’s life. If someone who usually spends 500 
rupees at a grocery store suddenly tries to send a large sum to an unknown account in the middle 
of the night, the system can flag it instantly. By using technology to protect the trust people put in 
us, we aren't just protecting money we are protecting the reputation of our entire banking sector. 
It gives our customers the confidence to go fully digital, knowing the BFI’s is looking out for them.

This spirit of contribution is perhaps most visible in our evolving approach to social responsibility 
and financial literacy. We are moving toward a future where a bank’s success is measured by the 
financial health of its community. Our CSR initiatives are becoming powerful programs that teach 

families how to grow their savings and invest wisely.  
Sharing the gift of financial knowledge especially with 
those receiving remittances we are helping people turn 
their hard-earned money into sustainable wealth. This 
creates a wonderful ripple effect of stability and confidence 
throughout the country, ensuring that every household has 
the tools to plan for a bright and secure future.

There is often a worry that bringing in "Data Analytics" or 
AI will make banking feel cold or lead to job losses, but in 
the Nepali context, it’s actually the opposite. Banking in our 
country has always been about relationships and a "chiya" 
conversation. By letting AI handle the repetitive, boring 
tasks like checking balances or resetting passwords, we 
will be actually freeing up staff to do what they do best 
talking to people. When a customer walks into a branch, 
staff shouldn't be buried in paperwork they should have 
the time to sit down and give real financial advice. In the 
end, the next frontier of banking isn't about replacing the 
human touch with technology. It’s about using technology 
to take care of the machines, so that we, can get back to 
taking care of the people.

BEYOND QR PAYMENTS: 
The Next Phase of Digital Banking in Nepal



Mahalaxmi BulletinYear-7, Issue 28 23

;an a}+s, ;kmn ;xsfo{

The present era is characterized by escalating environmental degradation and the worsening effects of climate 
change. In recent years, the world has experienced the catastrophic consequences of climate change. For example, 
2024 was recorded as the hottest year on record, accompanied by devastating wildfires in California, widespread 
flooding in Nepal, Sudan, and Spain, rising sea levels, and heavy snowfall and flooding in Saudi Arabia. The global 
community’s mounting concerns regarding climate change and social responsibility underscore the urgency for 
financial institutions, particularly Banks, to re-evaluate their traditional approaches to decision-making.

In this regard, a significant area to address for the environmental and economic issue could be green financing, 
as green finance is an approach for organized investment activity for transitions toward low-carbon, climate, and 
inclusive development pathways. Conceptually, green finance is not limited to the acquisition and utilization of 
funds for activities that protect the environment and deliver a fair return to investors or lenders. Hence, the primary 
objective of green finance is to increase the level of financial flows from financial institutions to economic agents 

involved in projects and investments that preserve the environment towards achieving the Sustainable Development Goals.

The initiatives have been taken at the national as well as international level for promoting the importance of green financing as a means of ensuring 
environmental and economic sustainability. The climate finance initiative within the Paris Agreement (2015), followed by the European Union’s European 
Green Deal, aimed at achieving carbon neutrality by 2050, has significantly encouraged green finance. Similarly, China’s green finance initiative, led by 
the People’s Bank of China, supports green credit and investments to achieve a carbon-neutral economy by 2060. Additionally, the UN Principles for 
Responsible Banking urge financial institutions to integrate sustainability into their business models and funding strategies. Furthermore, the Green 
Climate Fund, established under the United Nations Framework, provides funding to mobilize both 
public and private finance to support large-scale green projects, representing key initiatives promoting 
green financing globally. Nepal has recently been concentrating more on green, resilient and inclusive 
development initiatives. The Nepal Investment Summit 2024, held on April 28-29 in Kathmandu, put 
significant emphasis on the area of green financing and sustainable investment opportunities. Nepal’s 
commitment to promoting green and sustainable financing was highlighted and supported by both 
regulatory initiatives and international partnerships. As a result, Nepal Rastra Bank has published the 
Nepal Green Finance Taxonomy 2024 to provide an approach and processes for regulators, financial 
institutions, and market participants to shift the investment paradigm towards investments in green 
finance by allocating resources through their economic activities in Nepal.

Nepal’s financial system is primarily driven by banks, with the majority of their assets allocated to 
sectors that are considered high-risk in terms of environmental and climate impacts, such as industries, 
construction, hydropower, and real estate. This exposes banks to significant environmental and climate-
related risks. According to the latest Supervisory Information System (SIS) and Unified Directives 2021 
issued by Nepal Rastra Bank (NRB), the lending of Banks and Financial Institutions (BFIS) is classified 
into 18 sectors. NRB has also emphasized directed lending to key areas like agriculture, energy, tourism, 
and small, micro, cottage, and medium-sized enterprises (MSMEs). However, there is currently no 
structured approach to track or monitor investments in “green” sectors.

However, the introduction of various green investment 
areas and approaches, as well as a process for investment 
in different green products in the green finance taxonomy 
2024, is expected to help BFIS shift their resources in the 
area of green financing. Nepal’s Taxonomy mandates that 
Banks and Financial Institutions (BFIs) set annual targets 
and measure their progress in green finance, with the 
results to be reported to the Nepal Rastra Bank (NRB). 
Additionally, the monitoring, reporting, and supervision 
section of the taxonomy specifies that market participants, 
such as BFIs, are responsible for consistently tracking 
the use of taxonomy-aligned financing by their clients, 
ensuring that funds are directed toward green activities. As 
a result, the reporting requirements outlined by NRB in the 
Taxonomy, Environmental and Social Risk Management 
Guidelines 2022, along with the lending requirements for 
priority sectors, are expected to create an environment that 
encourages BFIs to allocate resources to green financing 
in Nepal.
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Does green financing help in sustainability?

Green finance is a recent innovation that offers an alternative financing 
pathway to individuals, corporations and governments willing to fund 
and invest in green activities or low-carbon activities. The benefits 
of green finance include: the distribution of funds to preserve the 
environment, the flow of funds to sustainable trade and investment 
activities, low-risk financing, and the development of green investment 
and financing instruments.

Sustainability can be viewed from two distinct angles: environmental 
sustainability and economic sustainability. From an environmental 
sustainability standpoint, green financing helps in climate change 
mitigation by investing in projects like flood defense and resilient 
infrastructure and carbon capture and storage technologies. Similarly, 
it contributes to the reduction of carbon emissions by funding 
projects such as solar power plants, wind farms, hydropower projects, 
geothermal energy, bioenergy, and biomass plants. Additionally, it 
promotes energy efficiency by investing in energy-efficient building 
designs and retrofitting, upgrading industrial machinery to reduce energy 
consumption, and supporting energy storage technology projects.

Further, green financing enables water conservation and management 
through investments in water purification and desalination plants, 
rainwater harvesting systems, sustainable agricultural irrigation 
systems, and wastewater treatment projects. Furthermore, it supports 
sustainable transportation, such as electric vehicles, and pollution 
control through air and water pollution systems, as well as technologies 
designed to reduce industrial emissions. What’s more, green financing 
fosters a circular economy by investing in sustainable supply chain 
initiatives, as well as recycling, reusing, and upcycling efforts

Similarly, green financing contributes to economic sustainability by 
promoting a resilient, inclusive, and environmentally friendly economy. 
Investments in green infrastructure, solar power plants, hydropower 
projects, geothermal energy, energy efficiency, sustainable supply 
chains, and renewable energy stimulate economic activity, drive 
innovation, and significantly boost a country’s GDP. Additionally, it 
supports the creation of new jobs in these sectors. Businesses and 
households will experience substantial cost savings through energy-
efficient projects that consume less energy, thereby reducing operational 
costs. Green financing supports SME’s that are engaged in sustainable 
projects, promoting inclusive economic development and reducing 
inequality. Likewise, green financing boosts innovation and technology 
development because green finance itself is an innovative concept 
and it encourages the development of innovative solutions in energy, 
transportation, manufacturing and other areas.

Aligning with the goal of SDG’s, a country focusing on green investment 
shall have an opportunity to attract different domestic and foreign 
investors, hence, it increases the investment flows in the country. For 
example, the Rawa solar project of India, one of the largest solar parks 
globally, created local jobs and contributed to India’s energy security 
and economic sustainability. Wind power expansion project of China 
created jobs, reduced air pollution, and supported China’s transition to 
low low-carbon economy. The green bond for climate action of France, 
issued in 2017, attracted international investors and boosted economic 
activity. 

Green financing, by funding projects that promote sustainable 
development, helps balance the needs of the environment, finance, and 
development. It contributes to the preservation of natural resources, 
encourages the use of renewable energy, and works to reduce human 
exploitation of the environment. As a result, it becomes an effective 
tool for achieving sustainable development goals. Therefore, green 
finance offers both economic and environmental benefits to countries. 
It expands access to eco-friendly goods and services for individuals 
and businesses, facilitates a fair transition to a low-carbon society, and 
fosters more socially inclusive growth.

Green finance plays the transformative role in fostering a sustainable 
and resilient economy. By understanding and leveraging the multitude 

of green financing options, investors can make meaningful contributions 
to environmental sustainability while achieving competitive financial 
returns. Despite the benefits of green financing, challenges such as 
regulatory and policy barriers, greenwashing, limited access due to 
weak financial systems, insufficient infrastructure, lack of technical 
expertise, and the conflict of interest between profit vs. sustainability 
remain. Addressing these challenges requires coordinated efforts 
from governments, financial institutions, businesses, and international 
organizations. It is also important to recognize that green finance is just 
one component of sustainable finance for development. Alongside green 
finance, other sustainable finance options, such as social finance, blue 
finance, and digital finance, should also be considered to fully achieve 
the objective of both economic and environmental sustainability.
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